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UM LAUNCHES $10.6-MILLION CAMPAIGN 
MISSOULA—
In the midst of its annual Homecoming festivities Friday, the University of 
Montana announced it has embarked on a three-year campaign to raise $10.6 million. 
According to UM President Neil S. Bucklew, the purpose of the campaign is to 
assure the continued excellence of the University as it approaches its second 
century.
The University's campaign, which runs through 1986, will be one of the most 
ambitious private fund-raising ventures in Montana history.
It appears headed for success. Bucklew said that since the first of the year, 
the University has received contributions and pledges of $5.3 million, or half the 
total sought.
The $10.6 million total combines three separate goals: $2.1 million from existing 
annual giving programs like the Excellence Fund and the Grizzly Athletic Association, 
$2.5 million for the newly created Maureen and Mike Mansfield Center at the University 
of Montana, and $6 million for the University of Montana Campaign, a first attempt 
by the University to respond to critical long-term needs with privately raised funds.
The Campaign, with the theme "Extending a Tradition of Excellence," is a project 
of the UM Foundation, the private non-profit organization that raises funds for the 
University. Foundation President Nels Turnquist is the chairman of the campaign's 
volunteer leadership.
Bucklew described seven specific areas in which the Campaign will provide support: 
o endowment for "University professorships" in academic areas where the University 




o University archives and collections where much of Montana s rich cultural 
heritage is preserved.
o the work of "centers of excellence" such as the UM Biological Station at 
Flathead Lake, the Montana Forest and Conservation Experiment Station at Lubrecht 
Forest, the Bureau of Business and Economic Research and the Montana Repertory 
Theatre.
o a new on-campus football stadium 
o endowment for UM Foundation
o expanded cultural and educational service to the state through broadcasting. 
Commenting on the University's decision to begin a campaign, Bucklew said,
"Capital campaigns like this have become more common at other public universities
elsewhere.
’in the past years we've developed a strong tradition of private financial support. 
That's fortunate because it had become apparent that a campaign would be necessary 
if we were to maintain our traditional margin of excellence in the years ahead.
"The goals of the Campaign all represent significant opportunities to build on
our strengths, but we've got to do it now."
Bucklew added that over the course of the Campaign every alumnus and friend of 
the University would be given an opportunity to make a contribution.
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